Message from the Commander
Here it is October already. Fall is always a busy time for Legion family
members.
Our Posts are working on membership,
Halloween Safety, and holiday meals.
Our Districts are having their Fall Conventions and Coffee Tours. Department Fall
DEC has come and gone already. Then
we have Veterans’ Day and Thanksgiving.
Before you know it we will be in another
new year.
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I was able to attend the Veterans Crisis
Control Center in LaFeria in September.
It was the second one that National has
held in Texas. The first one was in El Paso. The Legion sends members
of their VA&R Committee in Washington, D.C. to head the program up.
The first night is a town hall meeting where veterans can ask questions
and make comments about their experiences with the V.A. Hospital.
Representatives from the local V.A. Hospital are there to answer the
questions. The next two days Texas Service Officers and V.A. claims
representatives are on hand to process veterans requests. Representatives are also on hand from the V.A. to answer specific questions on the
veterans’ care. All of the veterans that attended left feeling that their
questions had been answered and appreciated the one on one attention.
Oratorical Contests will be just around the corner. Posts need to be
making contact with the high schools now. Do not forget that the home
schooled students are eligible as well.
I will be on the road a lot again this month. I hope I have the opportunity
of seeing you in my travels.
For God and Country,
Lynn E. Sparks
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HINTS FROM HINCE
Public relations is a much marketed phrase which merely
means…tell our story and get the word out about our beloved
American Legion. With a degree in Journalism from back when
that meant printed media with a bit of radio and television
thrown in, this Legionnaire can tell you that there are some
great stories out there! We just have to share the news and as
our Commander told us last month, LEAD THE WAY.
In the month of August, we can already share the story of the
folks from Crockett, Texas who are preparing a September 11h
celebration that will make New York pale in comparison! (Note
this Bronx girl picked on her own city not a sister city in my
beloved adopted state!) The work is being done, we just have to
share it.
If you are having trouble getting to your media, please call me.
The National Public Relations folks are already tired of me for
I have them on speed dial for all the great things happening in
Texas. WE need to blow our own horns!
Our Vice Commander very eloquently tells you this month to
STAY THE COURSE. What leadership guidance that is and we
need to also add, PASS THE WORD. Doing and exceeding the
standard is the right thing to do and we need to tell others
how we did it so they can join us on the road to success. When
success means taking care of our veterans and their families,
there is only one standard and it is a great and honorable story
to tell.
Help me tell it.
Call 979 778-1835 or email hince57@msn.com.
God Bless
Gerry Hince
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ARTICLE SUBMISSION GUIDELINES
Do you have an article or news announcement corresponding captions, and/or name of the
to share with the rest of the Department of
photographer if necessary.
Texas? If so, please follow these basic guidelines for submissions.
• Spell check everything! Especially people’s
names, web addresses, etc. We do our best to
• Submit your text in Microsoft Word format
catch typos, but sometimes they still slip by.
(.doc) or as a text file (.txt or .rtf). Save your file You can help us greatly here by simply running
as the same name of the article, so we can
your spell check function in your word
easily keep track of it. And be sure to make it processing program.
clear who the author is, whether it’s you or if
you are just forwarding it to us.
• E-mail everything directly to us at
• WE LOVE ARTICLES WITH PHOTOS, or any
other kind of images! Include photos and/or
artwork for articles separately (NOT embedded in the article) as high resolution (300
dpi, or better) JPGs. Please name these files
accordingly so we can track them along with
your article. Let us know in your e-mail of any

times@txlegion.org by the 20th of every
month for it to appear in the very next issue.

This way we have plenty of time to work with
in case we need to clarify anything with you.
We hope you enjoy this issue, and hope you
continue to help us grow The Legion Times!
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Fred’s Focus

Message from the Vice Commander
This article is being written with 10 days remaining to our 55% target date and we are very proud to report that
the Department of Texas has already achieved that target. We congratulate all of the leaders in our Command
Structure for their attention and initiative to help achieve this target.
The question has been asked, “Why do we have membership renewal target dates?” And that is a good question. Target dates are a very important management tool and are established to keep us focused and on track of
where we need to be through out the year that will result in a successful membership year. Another proven tool is
to establish “stretch” goals or targets and this is important because it establishes the focus on the beginning of
the year and avoids us
trying to “catch up” at the end of the year. A fast start and staying ahead of our targets will almost assure us of
meeting our membership goal for the year.
So, how do we meet our targets? While there are many elements to successful attainment of our goal there is
one major factor that we cannot overlook– recruiting. We know that, for several reasons, we will lose approximately 15% of our membership each year. This simply means that to reach our goal we must recruit 15% of our
target each year. Here are some “sure-fire” ways to a successful recruiting year:
• The list of TX345 members is a great place to start. All TX345 members that have paid their 2015 dues can be
transferred into your post and they will count immediately as a new member. All of the TX345 members that last
paid in 2014 can be transferred into your post after they pay their dues to the post and they will count
immediately as a new member. Both of these
lists are available to each post thru mylegion.org.
• Membership drives must be a never ending
activity at each post and the ideas of where and
when to hold membership drives are almost endless. Some suggested locations are Home
Depot, Lowes, Wal-Mart, grocery stores, gun retailers, post events, and open houses.
• “Just Ask” – without a doubt, this is the easiest
and most effective way to recruit new members.
The leadership in each post must place emphasis
on his or her expectation that “everyone recruits
one”. If we do this we will far surpass our goals.
Commander Sparks has announced her slogan
for the year – “Let’s Lead The Way”. And it is
much more than just words, it is a challenge and
it is now imperative that we perform to meet that
expectation and challenge.
We can do it!
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Americanism Programs and
The American Legion Oratorical Contest
Since its inception by an act of Congress in1919 The American Legion has delivered substantial improvements for veterans, families
and communities. This has been accomplished through our focus on the 4-Pillars of the organization; Veterans Affairs & Rehabilitation, National Security, Americanism and Children & Youth.
During the next few months this space will be devoted to our Americanism programs and the role they play in making a difference
in our local communities as well as building our image and membership. It is timely that this month we begin with the Oratorical
Contest, as it is time for each post to begin preparing for a local contest.
The American Legion Oratorical Contest exists to develop deeper knowledge and appreciation for the U.S. Constitution among high
school students. Since 1938, the program has presented participants with an academic speaking challenge that teaches important
leadership qualities, the history of our nation’s laws, the ability to think and speak clearly, and an understanding of the duties, responsibilities, rights and privileges of American citizenship. The program has featured numerous politicians and prominent contestants over the years, including former presidential candidate Alan Keyes and CNN anchor Lou Dobbs.
Young orators earn some of the most generous college scholarships available to high school students. Over $138,000 in scholarships can be awarded each year. The overall national contest winner gets an $18,000 scholarship. Second place takes home
$16,000, and third gets $14,000. Each department (state) winner who is certified into and participates in the national contest’s first
round receives a $1,500 scholarship. Those who advance past the first round receive an additional $1,500 scholarship. The American Legion’s National Organization awards the scholarships, which can be used at any college or university in the United States.
High school students under age 20 are eligible. Competition begins at the post level and advances to the district competition, to
the division competition and finally to a state competition. Legion department representatives certify one winner per state to the
national contest, where department winners compete against each other in two speaking rounds. The contest caps off with a final
round that decides the three top finishers.
Speaking subjects must be on some aspect of the U.S. Constitution, with some emphasis on the duties and obligations of citizens
to our government. Speeches are eight to 10 minutes long; three- to five-minute speeches on an assigned topic also are part of the
contest.
Full details and a video on how to hold a contest at your post is available at: http://www.legion.org/oratorical/about
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Department of Texas Vice Commander Fred Rogers
Welcomes Marine Corporal Brian Aft Home
McKinney, Texas – It has been a long road home for United States Marine Corporal Brian Aft, who in April, 2011, lost
both legs to an enemy improvised explosive device (IED) while on patrol in Afghanistan. Brian, along with his bomb dog
“Buckshot”, survived the horrifying ordeal and now live together as retired veterans of the United States Marine Corps.
On September 5, 2014, McKinney Mayor Brian Loughmiller, along with an outpouring of McKinney citizens, welcomed
Brian home to McKinney at the ground-breaking dedication of his new home that is being built for him by Smiles Charity.
Smiles Charity, headed by local Orthodontist, Dr. Jennifer Buchannan, has supported our wounded veterans of the War
on Terror for a number of years by raising money through community fund-raising benefit concerts. In the past, Smiles
Charity has partnered with other sponsoring organizations to build homes, but in Brian’s case Smiles Charity is sponsoring the home-building effort through the generosity of businesses and the citizens of McKinney and North Texas. In
addition to numerous sponsors and an outpouring of citizens attending this event, American Legion Department of Texas
Vice Commander Fred Rogers said, “Smiles Charity is a great example of a well-organized grassroots organization that
works together as a team whose efforts make a significant difference in our world. Today is a great reminder of our
responsibility as citizens to help care for our military forces that have given so much to protect our freedoms.” Accompanying Fred Rogers was Jim Meiseman, commander of local “Bill Bryan” Post 110 from McKinney, to welcome Brian as a
new post member. With the ground breaking complete and the foundation poured, all things are on track to have Brian
and Buckshot moving into his new home before the end of the year. Welcome home, Brian, welcome home.
American Legion “Bill Bryan” Post 110 meets at the TPC Craig Ranch on the second Tuesday of every month at 7:00 pm.
All qualified veterans are encouraged to join.

Left to right, Local American Legion “Bill Bryan” Post Commander Jim Meiseman, Brian Aft home recipient, and
American Legion Department of Texas Vice Commander Fred Rogers, welcome Brian Aft home at the ground
breaking ceremony for his new home in McKinney, Texas
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Dallas Post 453 Reaches Out to First Responders
in the Love Field Neighborhood
Charlie Peoples started his third term as Love Field Post
453 Commander by setting a new precedent. It’s long been
his idea to honor First Responders who are on duty during
holidays by inviting them to share a meal. And he got the ball
rolling on Memorial Day 2014 by inviting firefighters from
a nearby station to join us at the Post for our patio cookout
and potluck observance of the special holiday. And they
came, in fire engines. They enjoyed our hospitality and happily gave members an up-close look at the impressive equipment and posed for as many photos as we wanted.
Fast forward to July 4, same Post, same kind of fun holiday
get-together. This time, Charlie welcomed members of the
Dallas Police Department’s Northwest Division, which is
less than a mile from the Post. The officers enjoyed burgers,
hot dogs, homemade side dishes and desserts. They shook
hands, posed for photos and even pretended to “cuff” one of
our Auxiliary members!
Reaching out to our First Responders is a tradition that Commander Peoples hopes will continue long past his term as
Commander. In the works now is an after-hours Thanksgiving Dinner that will allow firefighters and officers who work the
late-night/early morning shifts a chance to drop in for a plate of turkey and a lot of Thanks for what they do.
Contributed by Norma Cavazos
Photographs by Nanette White
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Spreading the word about hypertension through
Check. Change. Control.
After her brother died of a massive heart attack at the age
of 57, Hazel E. Riley and her siblings felt a call to action.
They wanted to spread the word about hypertension. How
to diagnose and monitor the condition. How to take control
of their health.
So, Riley became a participant and mentor for the American Heart Association’s Check. Change. Control, a multidisciplinary program launched in communities around the
country to increase awareness and improve blood pressure
results in its participants. It involves local volunteer health
mentors, recruited and trained to encourage participants
to monitor and stay with their health plans. It also uses
Heart360, a powerful web-based tool to help track health
factors like blood pressure, give suggestions about action
plans, and connect to healthcare providers and mentors to
share progress.
About 78 million people in the United States have high
blood pressure. Also called hypertension, it is known as
the silent killer because it typically has no symptoms but
can lead to deadly consequences such as heart attack,
stroke and kidney failure. Hypertension runs rampant in
our communities and it knows no boundaries. No matter
the race, the station in life, work status or education level,
anyone can be affected.
Riley says she recently heard that her daughter’s friend
died of a heart attack at 34. “This is something that
crosses all lines, the knowledge and the lack of education,
the inner city and the suburb, the having insurance and not
having insurance,” she said, “ all ending up in the same
place, dead too soon.”
Her brother Ronald Glen Durant left behind a wife, a son, a
daughter-in-law and two grandchildren. He had been married more than three decades before slumping over behind
the wheel while stopped at a red light in September 2012.
He had insurance, and he already had been diagnosed
with a history of heart problems. But he stopped taking his
high blood pressure medication, Riley said.

their pressure. This year, she is easing off the reminders to
let them take charge on their own, but she is making sure
everyone has a blood pressure monitor and a pedometer.
“People are taking control of their own health,” said Nancy
Wolff, fellow Legionnaire and Vice President of Development/Field Operations for the SouthWest Affiliate of the
American Heart Association. “Heart360 can be used
for other health measures in addition to blood pressure,
including blood glucose, weight management and cholesterol. It gets the participant involved in taking a stake in
their own health.”
Because the program involves technology and access to
computers, Wolff said it is important to form alliances and
partnerships with community groups, senior centers and
others who have access to computers and can help with
the technology.
AHA is actively looking for organizations like the Texas
American Legion to become partners in this movement for
better management of high blood pressure. AHA’s mission
is to build healthier lives free of cardiovascular disease
and stroke. In supporting this mission, the organization
has set a 2020 health impact goal to improve the cardiovascular health of all Americans by 20%, while reducing
death and disability from cardiovascular disease and
stroke by 20%.
Our opportunity with High blood pressure is that it is an
independent cardiovascular risk factor. Just a 5mmHg
decrease in blood pressure can reduce mortality due to
stroke and heart disease by 14% and 9%, respectively.
Small improvements in blood pressure can create big
results for improving your health and Check. Change. Control. is a great tool to get you tracking your way to better
health.
For more information visit www.heart360.org\texaslegion

“I got angry about it,” she said, “at the lack of information
out there for people to really know you can die of this and
for people to know what it does to your body. … Knowledge
is power, and I took this situation as a totally unnecessary
one.”
So when a friend mentioned the AHA program, she decided to ask her church pastor, who also happened to be
her nephew, to partner with Check. Change. Control. Last
year, she spread the word to her seven siblings, extended
family and friends. Every Sunday, for three months, she
would send reminders for participants to check and record
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THE LEGIONNAIRE INSURANCE TRUST ( LIT )

Over Four Decades of Partnership for a Healthy America
Your Single Benefits Source for
All Department Insurance Plans
Do not buy Insurance until you learn about the
full range of high-value plans negotiated for you by the LIT!
LIT FAST FACTS:



Founded in 1966 to provide Legionnaires with
high-quality insurance products at low group rates.





Serves 48 American Legion Departments.

FEATURED PLANS:*



Emergency Assistance Plus — 24-hour
emergency and medical back-up plan to help
Legionnaires handle almost any crisis away from home
that health insurance usually will NOT cover. This
includes Medical Evacuation, Medical Assistance, Travel
Assistance, and Assistance for Companions.



Hospital Indemnity — Pays Legionnaires for
hospitalization resulting from a covered injury or illness.
Benefits help pay for the expenses not covered by
primary insurance.



Cancer Care — Pays Legionnaires benefits for the
treatment of cancer, including coverage for hospital room
and board, chemotherapy, drugs and medicine, radiation
therapy, nursing care, surgery, and much more.



Travel Accident — Pays death benefit for
travel-related accidents. Also pays a daily benefit for
hospitalization resulting from a travel-related accident.



Accident Protection — Pays benefits for covered
accidents. You get round-the-clock protection — 24
hours a day, anywhere in the world.



Medicare Supplement — Pays Legionnaires age
65 and over benefits to supplement what Medicare
doesn’t cover, such as deductibles and co-payments.



LifeLock — LifeLock, the leader in identity theft
protection, helps protect Legionnaires’ identity — even
if your information falls into the wrong hands. As a
LifeLock member, if you become a victim of identity
theft because of a failure in LifeLock’s service, they’ll
help you fix it at their expense, up to $1,000,000.



Long Term Care — Pays cash benefits for nursing
and/or home health care. Benefits pay for skilled,
intermediate or custodial care in a nursing home.



Auto and Homeowners — Valuable automobile
coverage for all your vehicles. Choose liability limits,

Over 675,000 members enrolled.
As of 2010, paid over $500,000,000 in claim
benefits to Legionnaires and their families.



As of 2010, paid over $55,000,000 in allocations
back to participating Departments.



Your Department has its own representative called
a Trust Director who actively oversees the workings
of the LIT.



Managed and administered by A.G.I.A., Inc.

For fast facts on any plan,
mail the postage-paid
INFORMATION REQUEST
on the back of the brochure!





Fill out the card on the back of the brochure and
mark the boxes to get more information on any of
these products.
Then drop the card in the mail — the postage is
already paid! Or if you’d rather, call us at our toll-free
number — 1-800-235-6943 or go online at
www.theLIT.com

*Product specifications and availability vary by state. Specific information on all
benefits and exclusions will be mailed to you along with eligibility details.

TO ORDER MORE
ALL-PRODUCTS
BROCHURES, CALL
1-800-445-3269
26464

and receive discounts for a safe driving record, low
mileage, multiple vehicle coverage, and for being
over age 50.

The Legion Times
PO Box 140527
Austin, TX 78714
T: 512.472.4138
F: 512.472.0603
times@txlegion.org

From The American Legion,
Department of Texas

The Legionnaire Insurance Trust has been The
Department of Texas’s sponsored member benefits
program for 7 years and continues to fulfill our
members needs while being the only such program to
benefit our Department.
For more information on the products and services
provided by the Legionnaire Insurance Trust,

Call: 1‐855‐297‐2218
Or visit us on the web at:

www.theLIT.com
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More than 165,000 subscribers
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YOU’RE JUST A CLICK AWAY!
Go to www.legion.org and click on “Get Updated!”

